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• Indicate Journal, Volume, and Issue with ad material. 
• High-resolution digital media required (minimum 266 dpi for images). 
• Required format: PDF/Acrobat 4.05 or later. 
• Electronic Transfer (preferred): Contact Joe Troiano at jtroiano@wiley.
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proofs should be proofed wet in the same rotation on white coated 
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responsible for quality, the publisher must receive progressive proofs 
pulled as described above.
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Right Banner: 120 (w) x 240 (h) or 300 (w) x 100 (h) pixels

Text Ad 728 (w) x 90 (h) pixels

Technical Specifi cations
• All creative for the ad (the fi le to be used or related artwork) must be 

provided when placing an ad.
• File types accepted: GIF, JPEG, PNG. SWF (Flash) fi les accepted for 

website ads only. Third party ad tags are also accepted.
• Animated GIF fi les are poorly supported in email and we recommend 

static (no animation) for creative that will be distributed via email.
• Web address (target URL) must be provided when placing an ad.
• Size should be under 39kB (30,000 bytes) and a resolution of 72 dpi.
• Electronic Transfer (preferred): Contact online advertising traffi c 

coordinator at sditerlizz@wiley.com.

Submission of Digital Ads
• Ad positions will always appear below property branding.
• All web ad positions support rotation of multiple ads. Advertisers may 

be offered exclusive placement (no rotation) in a particular position for 
an additional charge. Email ad positions do not support rotation.

•  If ad artwork substantially resembles the site or the brand so as to 
potentially appear as ‘editorial’ rather than ‘advertising’, the word 
‘ADVERTISEMENT’ will be centered above the ad placement.

• Animation in ad materials will be limited to ‘multi-page’ or ‘slide 
show’ style animation and may not include motion (eg: no bouncing 
balls, moving characters, etc.).

• Advertisers will have the option of changing the ad artwork, at no 
charge, one time for every 10K impressions purchased. Artwork 
changes in excess of this guideline will incur a nominal charge

• WB reserves the right to prevent an ad from appearing on a specifi c 
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appear on the same page as a blog post that discusses the same 
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